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How do managers comment on merger transactions? By analyzing initial public Acquirer CAR [-1, 1] FF Target CAR [-1, 1] FF
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shorten the time to deal completion. We decompose acquirer sentiment into manipulative dis_net (888;) (ggslf)
and fundamental components and demonstrate that acquirer CEOs with low confidence Control v v v v v v v v v v
and large ownership holdings in the acquirer firm produce M&A statements that are more FE v Y1 Y1 Y1 Y1 Y| Y| Y| Y| Y|
manipulative. This suggests that sentiment in M&A disclosures not only contains Obs. 909 909 909 909 909 904 904 904 904 904
Information on fundamentals and managerial attitudes but that it may be manipulated to Adj. R* 0166 0166  0.166 0.151 0.166 0.148 0.144 0.149 0.149 0.142
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» Is the soft (qual) information in M&A press release valuable and why? dis_net (3;6224) (gm
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* Do investors trust information in the official press release? E.g., manager quotes EeEsudo,Adj.Rz 025'2 025'3 026'5 025'3 023'5 027'1 026'8 027'2 0,;{71 026'8
 ‘MNG said the team leading Gannett hasn’t demonstrated that 1t 1s capable of
effectively running the company.” WSJ: MNG acquired Gannett on 13-01-20109. dummy_a net acq manp_acq funda_acq dummy_tgt net_tgt
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quotes Summary of key findings

* Collectively, the results support novel evidence on the information value, especially
Media sentiment M&A fundamentals M&A fundamentals from target and disagreement with acquirer, of M&A announcements on market
P e J—]  (offerpremium, offr premium, - i
S payment, etc) payment, etc) reactions and deal attributes.
M&A synergy, M&A synergy, * Acquirer managers quote Is non-informative and manipulates (more) sentiment due
artially related market reactions, not related market reactions, - - -
% outcome outcome to manager underconfidence for protecting self interest of (more) shares, but not
e ntimgz’?ghec:w do (valuable) target (invaluable) acquirer target.
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¥3:dtahr;nakng/lt§§? eleases eleases * Target managers disclose the true information and sentiment is honest and mirror of
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* Further evidence on CEO overconfidence and strategic behaviors, and broaden
CEO strategic - -
manipulation due to Information asymmetry.
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