
“Should	We	Care	About	Increasing	Markups?	Lessons	from	Empirical	Industrial	Organization”	

Disclosure	Statement	November	15,	2018	

Martin	Gaynor	

1) I	received	no	financial	support	for	this	project.	
2) I	have	received	payments	for	antitrust	consulting	within	the	past	three	years	from	Bates	White	

Economics	Consulting,	Madalena	Consulting,	the	South	African	Competition	Commission,	and	
KPMG.	To	the	best	of	my	knowledge,	none	of	these	parties	has	a	financial,	ideological,	or	
political	stake	related	to	the	article.	

3) I	am	an	Academic	Affiliate	of	Bates	White	Economics	Consulting.	I	have	served	as	an	unpaid	
consultant	to	the	Federal	Trade	Commission	within	the	past	three	years.	I	do	not	hold	any	paid	
or	unpaid	positions	as	officer,	director,	or	board	member	of	any	non-profit	organizations	or	
profit-making	entities	whose	policy	positions,	goals,	or	financial	interests	relate	to	the	article.	

4) I	have	no	close	relatives	or	partners	for	whom	there	is	anything	to	disclose.	
5) No	party	other	than	the	authors	has	the	right	to	review	this	manuscript.	

	


